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President’s Memo
Aftab ul Islam, FCA

President, American Chamber of Commerce in Bangladesh

We need dedicated and visionary lead-
ership to build up this nation. I think 
this is high time for the government 
and the opposition to get themselves 
united, and find out innovative and 
durable solutions to energy crisis, and 
create common platform to serve the 
country. If this is not possible, the pres-
ent government, as has been hugely 
mandated by the people of Bangla-
desh, must take appropriate action for 
immediate, short-term, medium-term 
and long-term solution to the current 
painful energy challenges. The gov-
ernment must show the people that 
they are doing their best to overcome 
the power crisis. Nobody expects 
that something could be done over-
night to provide electricity against 
the rapidly growing demand, but 
people genuinely expect to see that 
this government is giving top prior-
ity to the energy issue. Actions, plans 
and programs in this respect must be 
made visible. This is time for the gov-
ernment to come forward to find and 
utilize the best brains of the country 
for providing energy solutions, keep-
ing the government out of partisan 
attitude for the greater interest of the 
country and for their own future to 
secure the people’s mandate again to 
serve the nation.  

We need massive investment in vari-
ous sectors of the economy to gener-
ate employment and, ultimately, to 
alleviate poverty. Bangladesh needs 8-
10% GDP growth in the next several 
years. This calls for continued invest-
ment in physical infrastructure, ports, 
human resources, and especially in 
the power and energy sector. 

I take this opportunity to express my 
sincere thanks and appreciation to 
AmCham members and well-wishers 
of AmCham for their remarkable sup-
port and cooperation to AmCham. I 
hope they would once again enjoy 
reading the AmCham Journal April 
2010 Issue.

equate supply of water, while keeping 
the factories under-utilized, causing 
loss of production and failing in tar-
gets, consequently to cause failing 
on making any plan for the future. 
Although it appears very impressive 
when we come to know about good 
amount of foreign exchange reserve, 
large amount of remittance inflow, 
etc., we do not see any sign of dyna-
mism in the areas of foreign invest-
ment as well as local investment. We 
know that there are many industri-
alists who are ready with their new 
factories, essential machinery, and 
required inventories; but they are not 
getting the much-needed electricity 
and, therefore, cannot commence 
production. There are many investors 
who were looking at Bangladesh fol-
lowing the establishment of the dem-
ocratic government for their future 
investment here. But, now to them 
shortage of electricity has become the 
number one barrier to come forward. 
If this situation continues, investors 
would definitely look for alternative 
locations for their investment.

Today power crisis is shutting down 
our factories, shops, offices, schools, 
homes, etc. It is raising serious con-
cerns in the minds of the people. 
They are thinking how to go about 
the future. One of the terrible things 
we have been experiencing over the 
last several years is that no pragmatic 
attempts have been made for the 
exploration of oil and gas resources in 
the country, which should have been 
done consistently, and without and 
break. Even if we do not bring into 
the picture many other alternative 
options for energy, one thing is crys-
tal clear – that is we have miserably 
failed to do anything positive with 
our huge coal resources. Keeping these 
beneficial energy resources under the 
ground, and failing to extract these 
reserves for the benefit of the people 
of the country, it is practically of no 
use having it.

First, I would like to warmly congratu-
late the participants of the US Trade 
Show 2010, held in the last Febru-
ary, for their enthusiastic and active 
participation in the program, which 
was cosponsored by the US Embassy 
in Dhaka and the American Cham-
ber of Commerce in Bangladesh. It 
turned out to be the largest ever US 
Trade Show in Bangladesh. In our last 
quarterly, I had urged to work towards 
establishing e-governance and e-com-
munication in order to provide faster 
and efficient services to the common 
people which could also significantly 
contribute to ensure the much-needed 
accountability and transparency in all 
walks of life. Now, if you ask anyone 
what is the number one challenge 
before the nation, everyone without 
any hesitation would identify electric-
ity as the most critical one.

The whole nation’s central focus 
today is lying on the electricity. Suf-
ferings of the commoners, farmers, all 
kinds of businesspeople, and indus-
trialists have originated from the lack 
of adequate supply of electric power, 
which is continuously resulting into 
severe load-shedding. Nobody can tell 
it for sure when the situation would 
improve. Inadequate and poor qual-
ity power supply have led to inad-

Aftab ul Islam

Message
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Dr. Dipu Moni

Opening US Trade Show 2010 in Bangladesh
Dr. Dipu Moni, M.P.

Hon’ble Foreign Minister, Government of Bangladesh

(Speech by Hon’ble Foreign Minister Her Excellency Dr. Dipu Moni, M.P., as the Chief Guest at the opening ceremony of the US 
Trade Show 2010, organized by the American Chamber of Commerce in Bangladesh, 18 February 2010)

Excellencies,
Distinguished guests,
Ladies and Gentlemen,

Good Morning!

It gives me pleasure to be present 
here today at the opening cer-
emony of the US Trade Show 2010 
in Dhaka. I thank the organizers, 
the American Chamber of Com-
merce in Bangladesh, and the US 
Embassy in Dhaka, for inviting 
me to unwrap the occasion of the 
inauguration of the 19th US Trade 
Show in Bangladesh. 

Bangladesh considers the US as 
a close friend, ally, and a major 
development and trading part-
ner. This is due to the values we 
share and the commitments we 
have on issues of our common 
concerns including economic and 
trade related issues. Our govern-
ment led by our Hon’ble Prime 
Minister Sheikh Hasina stands 
ready to intensify Bangladesh-US 
cooperation in all areas, includ-
ing trade and commerce, energy, 
and all sectors of socio-economic 

development. The Government of 
Bangladesh has been consistently 
working for consolidating the rela-
tions between the two countries 
in all areas of economic coopera-
tion.

In today’s world, trade holds the 
key to successful development. 
The focus of our government 
has shifted, as we believe, from 
aid dependence to the expansion 
of trade as the engine of growth 
and development. The US is one 
of the major trading partners of 
Bangladesh. About 26 percent of 
our export is destined for the USA. 
During 2008-2009, Bangladesh 
exported US $ 4052 million worth 
of products which is 12.85 percent 
(US $ 461.44 million) higher than 
that in the previous year. Bangla-
desh maintains a positive trade 
balance with the US. During 2008-
2009, Bangladesh imported US $ 
457.82 million worth of products 

from the USA, thus resulting in a 
trade surplus of US$ 3594.18 mil-
lion.

One of our trade priorities with 
the US is to have continuous GSP 
facilities for a duty-free and quota-
free market access of our prod-

ucts as an LDC to the US. We are 
appreciative of the efforts of the 
US government for extending GSP 
facilities to Bangladesh Ready-
made Garments and shrimp for 
greater access to the US markets 
till June 2010. On this occasion of 
the US Trade Show in Bangladesh, 
as the American Chamber of Com-
merce has been working to serve 
the interest of the Bangladesh-US 
economic cooperation, I take this 
opportunity to raise this issue with 
the US authorities, and I hope that 
AmCham would also work to serve 
the interest of Bangladesh’s trade 
and business perspective through 
lobbying for the greater cause of 
the country’ economic growth. 

We strongly urge the US govern-
ment through the business repre-
sentatives present here today to 
consider the increasing Bangla-
desh’s market access to the US as 
an LDC and extending duty and 

quota-free access. The US remains 
the only major country in the 
developed world where Asian 
LDCs do not enjoy this facility. We 
also urge the continuation of the 
GSP facilities for Bangladesh. This 
is vital for our economy as well as 
critical to women empowerment. 
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US commercial bank, and various 
US services and marketing firms. 

We also urge the business commu-
nity gathered here to play a vital 
role in the greater flow of the US
investment to Bangladesh for the 
development of our economy.

I would like to conclude my speech
by reassuring all that the Govern-
ment of Bangladesh will continue 
to work hand in hand with the 
Government of the US for further 
development of our economic, 
business, and trade relations 
which will continue to prevail as 
priority areas, among others, in 
the cooperation between the two 
countries.

Let’s all wish that the links 
between our two business/trade 
communities will grow stron-
ger, and may the friendship and 
cooperation between our two 
countries and peoples widen and 
deepen in the days and years 
ahead.

With these few remarks, I wish 
this Trade Show a grand success.

Opening US Trade Show 2010 in Bangladesh

And, we have been already aware
of the fact that President Barack 
Obama and the Secretary of State 
Mrs. Hillary Clinton are great pro-
moters and advocates of the issue 
of women empowerment. Our 

request to the US government has 
also been made to consider the
adoption of the New Partnership 
for Development Act (NPDA) sub-
mitted by Senator Joe McDermott 
which, we believe, is supportive of 
serving the cause of our country’s

tion that Bangladesh is being
increasingly considered as a viable
destination for Foreign Direct
Investment by many countries
including the US. The US is one
of the largest foreign investors in 

Bangladesh. In recent times (in
2007), some 13 projects under
Joint Venture/Foreign investment
with the US were registered with
the Board of Investment (BOI)
with a total investment of US$
23.114 million. The US invest-



6AmChamAmCham in Action

A. Gafur 

AmCham in Action
A. Gafur

Executive Director, American Chamber of Commerce in Bangladesh

We again take a great pleasure 
to come back to you with the 9th

issue of the AmCham Journal. 

One of the major activities of this 
quarter was organizing the 19th US 
Trade Show 2010. And, it grew by 
46% from that in the last year in 
size and scope, thus became the 
largest ever US Trade Show in Ban-
gladesh. This reflects well the con-
fidence of American businesses in 
Bangladesh. Bangladesh always 
being a land of opportunities, it is 
the high time to go all out to tap 

all available resources towards the 
rapid growth and development of 
the country. The economic indi-
cators are quite positive and the 
most important thing is to make 
required investment in infrastruc-
ture, especially in the areas of 
power and energy, roads and high-
ways, ports, information technol-
ogy etc. so that eventually the 
final costing of investment-both, 
local and foreign, remain attrac-
tive and competitive. The fol-
lowing are some of the activities 
carried out by AmCham during 
the last quarter. 

January 13, 2010: Lunch 
Meeting with Ms. Jasmeet K 
Ahuja, Congressional Staffer 
for South Asia

AmCham Board hosted a lunch 
in honor of Ms. Jasmeet K. Ahuja, 
a professional staff member of 
the House Committee on For-
eign Affairs having responsibil-
ity over South Asia Policy. Ms. 
Ahuja discussed in detail the 
present US Administration’s 
South Asia Policy and answered 
various questions raised by the 
guests present in the program. 

January 13, 2010: USAID 
Consultant Ms. Barbara 
Felitti meets AmCham 
President and Executive 
Director

Ms. Barbara Felitti, USAID consul-
tant from the United States, met 
the AmCham President and the 
Executive Director and discussed 
various issues relating to the Cor-
porate Social Responsibility (CSR), 
Micro Credit, etc. 

January 19, 2010: 
AmCham Roundtable on 
Entrepreneurship

AmCham held a roundtable on 
Entrepreneurship at its january 
luncheon meetting. While H.E. 
James F. Moriarty, US Ambassa-
dor to Bangladesh, was the Chief 
Guest, Mr. Asif Ibrahim, Vice 
Chairman, New Age Group, and 
Ms. Rokia Afzal Rahman, former 
Adviser to the Caretaker Govern-
ment, were the designated dis-
cussants. AmCham President Mr. 
Aftab ul Islam presided over and 
moderated the roundtable meet-
ing.

Ambassador Moriarty in his 
remarks labelled AmCham as a 
great forum for discussing issues 
relevant to business in Bangladesh. 
While making his remarks on 
entrepreneurship, he mentioned 
that the US President Obama 
had said in Cairo last June that 
he wanted “to identify how we 
can deepen ties between business 
leaders, foundations and social 
entrepreneurs in the United States 
and Muslim communities around 
the world.” To that end, the Presi-
dent has asked his Ambassadors 
in countries with large Muslim 
communities to start dialogue on 
entrepreneurship. Ambassador 
Moriarty stressed the point that 
a conversation on business inno-
vation will help the United States 
identify ways they can better part-
ner with the Muslim-majority 

January 13, 2010: Lunch Meeting with Ms. Jasmeet K Ahuja, Congressional Staffer for South Asia
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nations to advance opportunity 
and prosperity. 

Prosperity in the United States 
is largely the result of our hard-
working and creative entrepre-
neurs. Most of the people know 

the stories of Thomas Edison, 
Bill Gates, or Oprah Winfrey. The 
United States is also the home to 
the innovators like Dr. Ali Javan, 
who invented the first gas laser 
– which became the basis for fiber 
optic communications. Then 
there is Ms. An Wang, who devel-
oped many devices to make com-
puters faster. She developed her 
Wang Laboratories into a $3 bil-
lion business. With success stories 
like these, it is not surprising that 
the United States highly values its 
entrepreneurs.

Ambassador Moriarty continued 
saying that entrepreneurship is 
not confined to the United States, 
of course. Bangladesh is home 
to many innovators, including 

people here today. He wanted 
to hear from the audience about 
what they think needs to be done 
to advance entrepreneurship, 
create jobs, and promote eco-
nomic opportunities. The follow-
ing issues need to be addressed 

while thinking about any entre-
preneurship:

Is it enhancing access to capi-
tal?

Is it broadening access to busi-
ness development services? 

Is it developing a policy envi-
ronment that supports entre-
preneurship? What about 
women and youth? 

How does Bangladesh encour-
age them to become successful 
entrepreneurs?

How does Bangladesh best 
create a culture of entrepre-
neurship?

How can Bangladesh further 
promote the concept of social 
entrepreneurship, which is so 
successful here? 

How do we ensure market 
access for entrepreneurs?

Ambassador Moriarty concluded 
his speech by highlighting Presi-
dent Obama’s commitment search 
for this dialogue and to find-
ing new ways to inspire entre-
preneurship. The President has 
announced that he would host a 
Summit on Entrepreneurship in 
the coming months. The Summit 
would involve innovators from 
around the globe, including Ban-
gladesh. Through this Summit, the 
United States seeks both to join 
the existing efforts and inspire the 
new efforts to promote entrepre-
neurship and innovation in the 
Muslim majority countries and 
the Muslim communities across 
the world. He hoped that the con-
versation today and the President’s 
Summit later this year would be 
the start of an ongoing effort to 
strengthen and promote entrepre-
neurship, nationally, regionally, 
and globally. Ambassador Mori-

AmCham in Action

U.S. Ambassador Mr. James F Moriarty seen speaking at AmCham Entrepreneurship Roundtable
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arty anticipated that Bangladesh 
would play a key role in building 
networks of entrepreneurs. 

Participants at the roundtable 
meeting enriched the discussion by 
making their valuable comments 
on different aspects, such as - need 
for infrastructure development, 
respecting home-grown success 
stories, access to finance, creation 
of job opportunities, encouraging 
young entrepreneurs, develop-
ment of SMEs, change of attitudes, 
policy framework, adequate legal 
coverage, creation of atmosphere 
to work together, political stability, 
business - friendly environment, 
culture of youthfulness, imagina-
tion, and dream, etc.

February 10, 2010: U.S. Visa 
Issues

AmCham organized its February 
monthly luncheon meeting invit-
ing Ms. Sandra J Ingram, Consul 
General, US Embassy in Dhaka as 
the Guest of Honor and Speaker. 
She spoke on the issues related 
to Visa for going to the US. Her 
remarks on Visa Issues have been 
appended below: 

Good Afternoon. Thank you for 
the opportunity to speak to you 
today about business visas to the 
United States. Facilitating travel 
to the United States for qualified 
businesspeople is one of our high-
est priorities, not only within the 
Consular Section but at the top 
levels of our government. We 

greatly value our relationship with 
Bangladesh, and we look forward 
to strengthening our commercial 
ties by building bridges between 
businesses in our two nations. 

In the last five years, we have more 
than tripled the number of B1/B2 
visas issued to Bangladeshi nation-
als. In that same period, the United 
States has increased its exports to 
Bangladesh by almost 40%, and has 
almost doubled its imports from 
Bangladesh. Both of our nations 
benefit enormously from the 
increased access to trade, and these 
benefits would not have been pos-
sible without the free movement of 
qualified business people. As Presi-
dent Obama noted in his State of 
the Union Address, his new National 

Export Initiative calls for “directly 
connecting [U.S. companies] with 
new customers.” In order to meet 
this goal, this will certainly require 
increased travel by the businesspeo-
ple between our two nations. 

The United States is committed 
to remaining a strong partner 
with Bangladesh as its economy 
transforms over time, and the 
Consular Section is committed 
to ensuring that all visa appli-
cants are treated fairly, and that 
business visa applicants are seen 
quickly. We ask that you help us 
to help you by coming to your 
interview well-prepared, and we 
encourage you to plan ahead to 
allow enough time to process 
your visa before your trip. You 
do not need a specific travel date 
to apply for a visa. If your com-
pany does business with a U.S. 
company, or wants to do business 
with a U.S. company, you have a 
legitimate reason for travel. We 
know that it may take weeks or 

months to arrange that impor-
tant face-to-face meeting. We 
also know that you may need to 
meet a supplier or buyer on short 
notice. Don’t get caught by sur-
prise – apply early. 

I’d like to take this time to point 
out a few special opportunities 
available to businesspeople in 
Bangladesh. First, the average 
wait time for a non-immigrant 
visa appointment in Bangladesh 
is generally two days. If the wait 
time exceeds five days, business 
travelers may request for expe-
dited appointments. Please check 
our website for the latest guidance 
on how to request an expedited 
appointment.

AmCham in Action

U.S. Embassy Consul General Ms. Sandra J Ingram speaking at AmCham Luncheon Meeting
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The Consular Section is also 
happy to conduct special business 
via presentations at your work-
place. We are available to meet 
your business’ executives and 
likely business travelers to explain 
the visa application process in a 
small group setting, at your con-
venience. If you are interested in 
scheduling a presentation, please 
contact us at DhakaNIV@state.
gov.

Also, we would like to invite you 
to the United States Trade Show 
at the Hotel Sheraton from the 
18th to the 20th of February. The 
Embassy will have a major pres-
ence at the Trade Show, and the 
Consular Section will be present-
ing several business visa seminars 
throughout the weekend. Please 
check the schedule at the Trade 
Show to find out the dates and 
times of our presentations. 

The Bureau of Consular Affairs has 
enhanced efficiency, predictabil-
ity, and transparency in the visa 
process in order to facilitate inter-
national travel. We use the latest 
technology to speed the adjudica-
tion process including: 

An Internet-based visa appoint-
ment system with appointment 
wait times on-line available 
online at http://www.travel.
state.gov/; and

An electronic visa application 
form which has reduced data 
entry errors, eliminated dupli-
cative data entry, and increased 

the number of applicants con-
sular staff can interview daily. 

More than 97 percent of all visa 
applicants who are interviewed 
and approved receive their visa 
one or two days after the inter-
view. For the less than three per-
cent of visa applicants who need 
further administrative process-
ing, the Department is constantly 
working to improve the process.

Again, I would like to emphasize 
that the Consular Section is open 
for business and ready to facilitate 
legitimate business travel to the 
United States. We look forward to 
seeing you soon at the Embassy. I 
know that many of you may have 
questions about business visas and 
travel to the United States, and at 
this time I’m happy to take your 
questions.

As part of our regular AmCham 
Marketplace Presentation, one 
AmCham Memebre Rahed Kan-

chan Corporation made a short 
presentation on their company 
activities in Bangladesh.

February 18-20, 2010: US 
Trade Show 2010

The 19th Annual US Trade Show 
was held at the Dhaka Sheraton 
Hotel, from February 18-20, 2010, 
and was cosponsored by the US 
Embassy in Dhaka and the Ameri-
can Chamber of Commerce in 
Bangladesh (AmCham). The objec-
tive of the Show was to accelerate 
awareness among the consumers 
in regard to competitive avail-
ability of US goods and services 
in Bangladesh. In this year’s Trade 
Show, 72 Exhibitors participated, 
occupying 135 booths as against 
55 Exhibitors and 92 booths in 
the last year. 

A press release was published in 
various dailies in November 2009 
announcing the program of the 
Show. Further, newspaper and tele-
vision advertisements were given 
in the leading dailies and private 
TV channels prior and during 
the Show. A press conference was 
organized on February 16, 2010, 
at the Dhaka Sheraton Hotel. The 
response from the press and the 
electronic media was excellent. 
Among others, AmCham Presi-
dent and the Executive Director 
and the American Embassy Chief 
of Economic and Commercial 
Office were present on the occa-
sion.

AmCham in Action
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The US Ambassador hosted a 
reception on February 17, 2010, at 
the Dhaka Sheraton Hotel to cele-
brate the 19th US Trade Show. US 
Trade Show participants, foreign 
and local dignitaries attended 

the reception. The reception was 
sponsored by Chevron Bangla-
desh.

A Welcome Dinner was organized 
to greet the overseas guests of the 
Trade Show. Besides, participating 
companies and the individual par-
ticipants, as well as distinguished 
members of the business com-
munity and the civil society were 
also invited to the party. Honor-
able Minister for Commerce, Mr. 
Muhammad Faruk Khan, M.P. 
graced the event as its Chief Guest. 
A colorful cultural program was 
presented for the entertainment 
of the guests. The welcome dinner 
was hosted by Bangla Trac Limited 
(Bangla CAT). 

The 3-day US Trade Show was 
inaugurated by the Honorable 
Minister for Foreign Affairs, Dr. 
Dipu Moni, M.P. The inaugu-
ral ceremony was also addressed 
by the US Ambassador and the 

AmCham President. The Show 
received wide newspaper, radio, 
and TV coverage. 

On the 2nd day of the US Trade 
Show some air tickets were distrib-

uted to the participants through a 
raffle draw.

The donors and the winners of the 
raffle tickets were as follows:

A. QATAR AIRWAYS
1) One Economy Class Air Ticket 

for Dhaka-United States-
Dhaka

Winner: Gulf Environmental 
Technologies Ltd. 

1)  One Economy Class Air Ticket 
for Dhaka-United States-Dhaka

Winner: Orbit International Ltd.

B. GULF AIR 
1) One Economy Class Air Ticket 

for Dhaka-London-Dhaka

Winner: Abdul Monem Ltd.

C. BIMAN BANGLADESH 
AIRLINES
1) One Economy Class Air Ticket 

for Dhaka-Singapore-Dhaka

Hon’ble Commerce Minister Mr. Muhammad Faruk Khan speaking at US Trade Show Welcome Dinner

Hon’ble Foreign Minister Dr. Dipu Moni formally opens the US Trade Show 2010
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Winner: Bangla Trac Limited 
(Bangla CAT)

D. TECHNO HVAC SYSTEM LTD. 
1) One Economy Class Air Ticket 

for Dhaka-Bangkok-Dhaka

Winner: Eastern Bank Ltd.

During US Trade Show, breakfast 
was provided to over 150 persons 

each day. And, it was sponsored 
by the following companies:

February 19, 2010: Unilever Ban-
gladesh Limited

February 20, 2010: Abdul Monem 
Ltd.

Coca-Cola Far East Limited-
Bangladesh sponsored the 
Trade Show Gates.

Mutual Trust Bank Limited 
sponsored the Backdrop of the 
inaugural session.

Rahimafrooz Distribution Lim-
ited sponsored the media public-
ity of the Show. 

The Government of Bangladesh, the 
US Embassy in Dhaka, and the Dhaka 

Sheraton Hotel did an outstanding 
job and deserve warm appreciation 
for their excellent support.

US Trade Show has become 
an annual trade event and a 
remarkable networking plat-

form for the US business firms, 
their agents and distributors, 
and for the consumers in Ban-
gladesh. The size of the US 
Trade Show 2010 is a great tes-
timony to this. This is the larg-

Participants at the US Trade Show Breakfast Session

est US business event in the 
country. The exhibitors and 
their employees consider this 
program not only as a busi-
ness event, but also as a memo-
rable and remarkable annual 
get-together. The Show holds 
bright promises for the future 
towards promoting US trade 
and investment in Bangladesh 
in a wide variety of ways.

March 23, 2010: Future 
Economic Outlook for 
Bangladesh

The Guest of Honor and Speaker for 
AmCham March Lunch meeting 
was Mr. Abul Maal A. Muhith, Hon-
orable Minister for Finance, Govt. of 
the People’s Republic of Bangladesh. 

In the program, he spoke on the 
“Future Economic Outlook for 
Bangladesh”. In his speech Mr. 
Muhith said that Bangladesh could 
attain an economic growth of 8 
per cent in the near future, should 
there be good governance, political 
consensus, and decentralization of 
the government at lower levels. He 
stressed at AmCham gathering that 
the country could embark on a 
higher growth path by promoting 
all its potential sectors, especially 
information and communications 
technology. He further stated that 
the main strategy of the govern-
ment is to develop information 
communications technology (ICT) 
as per the government’s election 
pledge of digitizing Bangladesh by 
2021. “Among other matters, we 
should be able to raise tax-GDP 

AmCham in Action
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ratio to 20 percent, we should 
be able to enhance rate of public 
investment to 30 percent”, Mr. 
Muhith uttered. 

In his speech AmCham Presi-
dent Mr. Aftab ul Islam focused 

on energy and investment defi-
ciency and also suggested an 
accelerated reform process. Mr. 
Islam suggested that a mecha-

nism should be evolved to 
tackle various issues, includ-

ing administrative bottlenecks 
and complicated issues faced 
by different ministries. He also 
recommended the introduction 
of a specialized administrative 
arrangement with a legal frame-
work to administer the projects 
under pubic-private partnership 
and forging a political consen-
sus so that the projects were not 
abandoned with the changeover 
in power.

As part of our regular AmCham 
Marketplace Presentation, one 
AmCham Memebre Expedi-
tors (Bangladesh) Ltd. made 
a short presentation on their 
company activities in Bangla-
desh.

AmCham in Action

Hon’ble Finance Minister Mr. AMA Muhith (Middle) speaking at AmCham Luncheon Meeting

Hon’ble Foreign Minister Dr. Dipu Moni visiting the US Trade Show Premise
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James F. Moriarty

US Trade Show 2010 in Bangladesh
James F. Moriarty

U.S. Ambassador in Bangladesh

(U.S. Ambassador’s remarks at the American Chamber of Commerce event on Opening of the 19th Annual U.S. Trade Show on 
February 18, 2010)

Honorable Foreign Minister, Dr. 
Dipu Moni, 

Mr. Altab ul Islam, President of 
the American Chamber of Com-
merce, 

Distinguished Guests, Ladies and 
Gentlemen:

Assalam-u-Alaikum, Namasker and 
Good Morning

It is a pleasure for me to be here to 
welcome you to the 19th annual 
U.S. Trade Show. In recent months, 
I have spoken frequently about 
our efforts to promote U.S. trade 
and investment in Bangladesh.  As 
much as I enjoy talking about this 
important topic, I am even more 
pleased to have the opportunity 
today to showcase many of the 
companies that contribute to our 
vibrant economic relationship.

Since AmCham sponsored its first 
U.S. Trade Show in 1992, bilateral 
trade between the United States 
and Bangladesh has quadrupled 

from $1 billion per year to $4 bil-
lion last year.  It is well known 
that Bangladesh’s ready-made gar-
ment industry plays a leading role 
in raising exports.  At the same 
time, we have also seen a signifi-
cant increase in U.S. products sold 
in Bangladesh.  During the last six 
years, U.S. exports to Bangladesh 
have grown from $289 million in 
2004 to well over $400 million in 
2009.

The U.S. Trade Show showcases 
many of the diverse products and 
companies that have contributed 
to our growing trade.  The different 
products on display are testament 
to U.S. innovation, competitive-
ness, and high quality.  From agri-
cultural products such as cotton 
and wheat to industrial machinery 
and consumer goods, U.S. compa-
nies continue to set the standard 
for world-class goods and services 
at competitive prices.

We are committed to working 
together to build on this success 
and look for ways to strengthen 
our economic relationship.  As the 
world recovers from the financial 
crisis, the United States is pursu-
ing a positive trade policy agenda 

focusing on promoting trade and 
creating jobs.

In his State of the Union Address 
last month, President Obama 
announced the National Export 
Initiative with the objective of 
doubling U.S. exports within five 
years.  To achieve this goal, our 
government will redouble our 
efforts to match U.S. companies 
with foreign buyers and help 
U.S. firms export their goods.  To 
implement this initiative, we will 
rely on many of the Bangladeshi 
companies here to partner with 
U.S. companies in order to market 
and distribute U.S. goods and ser-
vices.

We also look forward to closely 
collaborating with Bangladesh on 
food security.  There is great poten-
tial for the United States and Ban-
gladesh to partner in initiatives 
that increase productivity, techni-

cal innovation, trade, agribusiness 
and value-addition.  All of these 
will lead to improved food security.  
Historically, increases in agricultural 
productivity have been the precur-
sor to industrialization, as land and 
resources are freed-up for invest-
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ment into other sectors.  Bangladesh 
is no exception.  The United States 
plans to help Bangladesh achieve 
sustainable food security, and the 
private sector has an important role 
to play in this endeavor.

As we take steps to promote trade 
and investment, we also recognize 
that we must foster entrepreneur-

ship.  Entrepreneurs play a truly 
vital role in promoting economic 
growth by fomenting innovation, 
raising productivity, and launch-
ing new business ventures.  That is 
why President Obama announced 
that he will host an Entrepreneur-
ship Summit this year to support 
entrepreneurship and innovation 
in Muslim-majority countries.

Last month, I had an excellent 
opportunity to participate in a 
roundtable on entrepreneurship 
hosted by AmCham, where we 
discussed some practical ways to 
foster entrepreneurship.  We look 
forward to continuing to discuss 
this important issue in the weeks 
and months ahead.

I have outlined a variety of areas in 
which the United States and Ban-
gladesh can broaden and deepen 
our economic relationship. A 
formal structure to discuss these 
issues at a high level on a regular 
basis would be useful.  One way 
to establish such a forum would 
be to sign a Trade and Investment 
Framework Agreement or “TIFA”.  

While we remain interested in this 
proposal, one alternative would 
be to establish a US-Bangladesh 
Economic and Trade Coopera-
tion Forum.  Both options would 
create a mechanism for regular, 
high-level dialogue where each 
side could raise issues related to 
bilateral trade and investment. I 
hope our governments can work 
together to establish such a forum 
to discuss economic and trade 
cooperation.

I want to thank the Honorable 
Foreign Minister for joining us to 
open this trade show.  Your pres-
ence, during what is a very busy 
week for you, is testimony to the 
strength of U.S.-Bangladesh ties.

I also want to commend 
AmCham’s leadership, especially 
AmCham President Aftab ul Islam 
and Executive Director A. Gafur, 
for their work in organizing this 
event.

Finally, I want to express my 
appreciation to all of the com-
panies participating in this trade 

show.  While the bureaucrats and 
diplomats talk about ways to pro-
mote trade and investment, you 
are the ones who make it happen.  
By fostering entrepreneurship, 
increasing trade and promoting 
investment, the companies par-
ticipating in this trade show are 
helping to create jobs and increase 
opportunities for thousands of 
workers.  You are also helping to 
raise living standards by offering 
consumers a wider choice of qual-
ity products at reasonable prices.  I 
admire your entrepreneurial spirit 
and I wish you great success in 
this trade show.  

Thank you.
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BACKGROUND

Every business is facing fierce com-
petition these days. It is difficult to 
survive without having a powerful 
communication tool to challenge 
competition. Two of the strongest 
and most economic tools are TV 
and mobile.  In the recent years, 

Bangladesh has experienced a 
phenomenal growth in the own-
ership of durable and electronics 
products, especially televisions 
and mobile/cell phones. TV and 
mobile penetration at the house-
hold level has been one of the 
most aspiration categories among 
households.

The reach of mass media has been 
on gradual increase during the 
last two decades in Bangladesh. 
Today more and more people are 
exposed to wider options, such as, 
TV, radio, and mobile phone, thus 
increasing the need to ensure that 
the information they receive is reli-
able. As a result, designing focused 
communication campaigns has 
become a challenging and key 
objective for the decision-makers 
in all sectors. In accordance with 
this, it is becoming more neces-

sary to decipher the reach of these 
different mass media and the ways 
they are having impact on the 
people of the country as a whole. 
Media research helps determine 
the reach of various mass media 
vehicles and ascertains the media 
habits of the people from different 
backgrounds.

Marketing promotion through 
TV and SMS advertising through 
mobile can go “hand on hand” 
and show a new dynamics in the 
world of business through com-
munication. SMS Advertising 
the products, services, or events 
using the short messaging service 
is the quickest and direct way of 
reaching the potential custom-
ers.

Currently TV has penetrated into 
70% of the population across the 

country. Similarly, with more 
than 60% of the population using 
a mobile phone, penetration 
through SMS advertising outstrips 
the PC manifolds. According to 
a recent qualitative survey by 
Nielsen Bangladesh, the major-
ity of the text messages sent are 
opened by people compared with 
a very low of e-mails. Most of the 
ads through e-mails are either 
deleted without being read or are 
sent directly to spam box. Addic-
tion of the people for SMS and its 
ever increasing popularity among 
the youth have made advertising 
through SMS quite an effective 
and suitable medium for advertis-
ing services, products, and events. 

This article will focus on the TV 
habits among the adult popula-
tion, both males and females, 
across the country. It is mainly 
based on a survey conducted 
by Nielsen (National Media and 
Demographic Survey – NMDS 
2009).

OUR PEOPLE – OUR 
CONSUMERS!

Bangladesh is a country of 155 
million population; 70% of them 
are staying in the rural areas, and 

the rest are in cities and towns, 
including 6 metros. Their per 

Why to Use TV and Mobile as Powerful Tools for 
Business Promotion?
Khalid Hasan PhD
Managing Director, Nielsen Bangladesh &

Vice President, American Chamber of Commerce, Bangladesh
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capita income is increasing with 
the rapid growth in their purchas-
ing power. Currently, the average 
monthly household income is Tk. 
11,051, which was Tk. 9,790 in 
2008 and Tk. 4,470 in 1998. The 
mean household income among 
the urban dwellers is Tk. 15,242 
and among the rural ones is Tk. 
9,213. As expected, people in the 
metro areas have got an aver-
age earning of Tk. 16,457 (NMDS 
2009).

Currently, 70% of the respon-
dents are literate nationwide, 
which was 20% three decades ago. 
As expected, the urban popula-
tion (86%) is more literate than 
the rural people (64%). The males 

(71%) are marginally ahead of 
the females (69%). Three-fourths 
of the population are born after 
our great War of Liberation in 
1971, i.e. it is a country of young 
people having “modern” mindset. 
The mean age is around 26! The 
mean household size has slightly 
declined in 2009 over 2008. Cur-
rently, it is found 4.9 across the 
country which was 5.0 in 2008. 
However, it is 5.0 in the rural 
areas; it is slightly lower in the 
urban areas (4.8).

TELEVISION HABITS

Globally, television has emerged 
as the most powerful media. The 
reach of this media and the own-
ership of TV are increasing day 
by day. The global trend has also 
influenced the viewers in Bangla-
desh. The following section will 
focus on some of the important 

findings on TV viewership and 
their habits 

Ownership of Television

The people of Bangladesh are 
fast moving toward visible elec-
tronic media. At present, televi-
sion is available to 46% of all the 

households, with 76% ownership 
amongst urban dwellers and 32% 
amongst rural ones. In compari-
son to the figures of 1995 media 
survey, it is apparent that the own-
ership rate has increased consider-
ably over the past fourteen years. 

Within this period, the overall 
ownership of TV nationally has 
gone up by around six times from 
8% to 46%; and it is seven times 
in the rural areas - from 3% to 
32%. At present, TV is available 

in 83% of the households in the 
metro areas.

Remote Control

Around more than half of the TV 
owners (63%) have remote control 
system with their TV sets. Com-
pared to rural (48%), more urban 
(78%) households have remote 
controlled TV. 

Types of TVs 

Among the current television 
owners, 62% of them have color 
TVs and 37% have got black & 
white sets (B&W). The scenario 
was just reverse three years ago 
– in 2005. During that time, 63% 
of them had B&W TVs and 36% 
color TVs.

Today there are more color TVs 
in the urban households (77%) 
than in the rural households 
(47%). Therefore, black & white 

TV is more available in the ru-
ral areas (52%) than urban areas 
(22%). One percent of the house-
holds have both color and B/W 
TVs.
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Reach of TV 

At present, 70% of the popula-
tion aged between 15 and over 

watch TV at least once in seven 
to ten days, which is two per-
centage points higher than that 
in 2008. The reach of TV has in-
creased more rapidly in the rural 
areas - from 24% to 62% - over 
the last one and a half decade. 
Among the urban dwellers, TV 
program has reached to 87% of 
them. As expected, 89% of the 
metropolitan dwellers have ac-
cess to TV. The reach of TV to 
the female viewers (63%) is still 
behind that to the male viewers 
(76%). 

The rate of the viewership is the 
highest in Chittagong division 
(75%) and the lowest in Barisal 
division (60%). The rates in other 
divisions are: Dhaka -72%; Khulna 
-70%; Sylhet - 63%; and Rajshahi 
- 67%.

The number of the viewership of 
the state-run BTV has declined in 
the last five years, i.e., from 98% to 
83%. It is most likely as a result of 

the availability of a wide range of lo-
cal and foreign satellite channels all 
of which offer various entertaining 
programs, such as music, sports, etc.

Place of Watching TV 

Across the country, most of the 
people watch TV in their own 

homes (62%). In the urban areas, 
the majority of the people watch 
TV in their own homes (84%), 
which is being followed by the 

neighbors’ houses (11%). In ru-
ral areas, more people watch TV 
in their own homes (49%) than 
going in their neighbors’ houses 
(30%).

On an average, in the rural areas 
a group of 8 persons watch TV at 
a time through one TV set, which 
was 23 in 1998.

Time of Watching TV

On all the days of the weeks, 8.00 
pm – 10.00 pm is the peak time 

for watching TV. The second peak 
time for watching TV is 10.00 pm 

Why to Use TV and Mobile as Powerful Tools for Business Promotion?
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onwards (max 11.30 pm). Dur-
ing the weekly holidays (Fridays), 
people prefer to watch TVs at 3.00 

pm - 5.30 pm (max 6 pm) and also 
during 8.00 pm – 11.00 pm (max 
11.30 pm).

Talk Shows 

Talk shows became popular during 
the reign caretaker government 
(2007-08); continued till early 
2009, i.e. post - 9th parliamen-
tary election. The programs were 
shown mostly at late nights (after 
midnight) and primarily focused 
on recent political issues and con-
cerns. The popularity of the talk 
shows may have declined now to 
some extent. According to NMDS 
2009, 10% of the TV viewers men-
tioned that “they watch talk shows 
sometimes”, most of whom are less 
than 1% watchers on the regular 
basis. It is, of course, watched by 
the males, in general.

Average Number of Persons 
watching TV at a Time 

On an average, in the rural areas 8 
persons watch together at a time 
one set of TV, which was 23 in 
1998 National Media Survey. Ac-
cording to the current Nielsen sur-
vey, 23 persons together watched 
a TV in 1998. In the urban areas, 
today this number is 4 and na-
tionally it is 6. 

In the urban areas, ownership of 
TV is more than that in the rural 

areas. So, more number of peo-
ple stays in their own homes for 
watching TV programs.

Viewership of different TV 
Channels

The number of the viewership of 
BTV has declined in the last five 
years, i.e., from 98% to 83%. It is 
most likely as a result of the avail-
ability of a wide range of local and 
foreign satellite channels all of 
which offer various entertaining 
programs. Nationally, BTV is the 
most watched TV channel (83%). 
The viewership of BTV is higher in 

the rural areas (92%) than the TV 
viewers in the urban areas (69%). 
Among other private satellite 
channels, Channel-I (36%), ATN 
Bangla (36%), Ntv (30%), and 
Channel One (20%) are generally 
watched by the viewers. 

In urban areas, Channel I is watched 
by 62% of the TV viewers. It is be-
ing followed by ATN (61%) and Ntv 
(52%). The viewerships of other 

Why to Use TV and Mobile as Powerful Tools for Business Promotion?

Bangladeshi channels are Bangla 
Vision (29%), RTV (24%), Ekushey 
TV (24%), and Baishakhi (18%). As 
expected, viewership of these chan-
nels in the rural areas is quite low.

However, the C&S viewership in 
the metropolitan areas is quite 
different from the above figures, 
stated below:

Btv (67%)
Channel-I (61%)
ATN Bangla (57%)
Ntv (48%)

Among the top-5 Indian channels, 
ETV Bangla of Kolkata (36%) and 
Star Plus (36%) are the most popular 
channels here. These are being fol-
lowed by Zee Bangla (16%), Zee Cin-
ema (14%), and Star Gold (10%).

Favorite Programs of BTV

Bangladesh Television (BTV) is the 
state-run electronic media which 
is responsible for telecasting pro-
grams throughout the country. 
It is centrally controlled by the 
government. BTV (the then PTV) 

started journey in 1965. It is a ter-
restrial television by nature.

Ittyadi, the most popular entertain-
ing magazine program of BTV, is 
watched by 74% of the BTV view-
ers across the country. BTV telecasts 
Bangla movies on Fridays at around 
3:00pm, which is found to be the 
most watched TV program by tele-
vision viewers (80%). It is being fol-
lowed by news  in Bangla (73%).
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Media Dark

Although there has been a signifi-
cant shift in the media in more 
than a decade time, there is still 

a large number of people in me-
dia dark, to whom the benefits of 
media vehicles (such as TV, radio, 
newspaper, cinema, mobile, etc) 
could not reach them for changing 
their lifestyle.

Overall, 20% of the population is 
away from any media vehicle. Among 
the females, compared to 14% males 
27% cannot either watch TV or listen 
to radio or reach any other media ve-
hicle on a regular basis.

MOBILE PHONES

Penetration of Mobile Phones

In recent years, Bangladesh has ex-
perienced a phenomenal growth in 
the ownership of durable and elec-
tronics products, especially mobile/ 
cell phones. Mobile penetration at 
the household level has been one 
of the most aspiration categories 
among households. Currently, 61% 
of the households own at least one 

mobile set with active SIM. 

The mobile phone penetration at 
the household level has increased 
more rapidly in the rural areas - 
from 3% in 2005 to 51% in 2009. It 
is 17 times higher than that during 
the time before 2005. Among the 

urban dwellers, mobile phone pen-
etration has reached upto 82% of 
them. As expected, currently 86% 
of the metropolitan households 
have access to mobile, which was 
23% in 2005.

CONCLUSION 

Television continues to emerge as 
the most powerful mass medium; 

it is being followed by radio. The 
reach of TV has gone up manifolds 
in both the rural and urban areas. In 
addition to BTV programs, a large 
number of programs telecast by the 

local satellite channels like Chan-
nel-I, ATN Bangla, Ntv and foreign 
channels like Zee Cinema, Sony, 
ETV Bangla, Star Plus, Star Sports, 
etc. have become popular to the 
TV viewers. Among the local satel-
lite channels, Channel I and ATN 
Bangla have got the highest viewer-

ship. They have gained a significant 
number of viewers by now. 

In recent years, Bangladesh has ex-
perienced a phenomenal growth 
in the ownership of durable and 
electronics products, especially 
mobile/cell phones. Mobile phone 
penetration has been one of the 
most aspiration categories among 
households. The mobile phone 
penetration has increased more 
rapidly in the rural areas, compared 
to that among the urban dwellers, 
in the last four years.

Although there is a significant 
shift in the media habit among 
the Bangladeshi population in 
more than a decade, there are still 
a large number of people in me-
dia dark, to whom the benefits of 

media vehicles (such as TV, radio, 
newspaper, cinema, mobile phone, 
etc.) could not reach in changing 
their lifestyle. Currently, 20% of 
the population is away from any 
media vehicle. Among the females, 
27% cannot either watch TV or 
listen to radio or reach any other 
media vehicles on a regular basis as 
compared to 14% of the males.

Finally, it can be concluded, the 
phenomenal growth of electronic 
and communication vehicles, es-
pecially TV and mobile will play a 
significant role in business promo-
tion among millions of consum-
ers and emerge as “Asian tiger” by 
2021; which will be the 50th birth-
day of Bangladesh!

Author: Khalid Hasan PhD; Manag-
ing Director, Nielsen Bangladesh & 
Vice President, American Chamber 
of Commerce, Bangladesh. Email: 
hasank.dhaka@gmail.com
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The Presidential Summit and Bangladeshi Entrepreneurship
Ifty Islam
Managing Partner of Asian Tiger Capital Partner

As part of his Cairo Speech in last 
summer, President Obama prom-
ised a more constructive engage-
ment with the Muslim World to 
find out opportunities for mutu-
ally beneficial partnerships and 
collaboration in commerce and 
innovation. One of his specific 
commitments was a Summit on 
Entrepreneurship, which will 
be held on April 26/27 in Wash-
ington DC, USA, with some 250 
delegates (including three from 
Bangladesh), from more than 50 
countries in all the five continents 
in attendance, along with senior 
US government officials and busi-
ness leaders.

Since I have come to know about 
the conference, I have given 
greater thought about the nature, 
evolution, constraints, and future 
prospects of Entrepreneurship 
in Bangladesh. After spending 
18 years on Wall Street, my own 
experience of setting up a busi-
ness here is still less than three 
years old. From that perspective, I 
would still consider myself a fledg-
ling entrepreneur. However, in the 
course of establishing our invest-
ment in banking business and 
building research and networks 
across all sectors of the economy, 
I have been privileged to interact 
with a wide range of entrepre-
neurs and businesspeople both in 
Bangladesh and in our diaspora. 
And I am grateful to the partici-
pants of a seminar held recently at 
the Knowledge Centre, organized 
by the Bangladesh Brand Forum, 
where a group of CEOs from 
conglomerates, social business-
es/NGOs, SMEs, and think-tanks 
gave me a much broader perspec-
tive about the theme of Bangla-
deshi entrepreneurship. What 
message should be communicated 
about Bangladeshi entrepreneur-
ship? Are we an entrepreneurial 
nation? Is there anything that dif-
ferentiates Bangladesh from other 
countries? All these concerns will 
form a key part in assessing what 

we can learn from international 
experience as well as formulating 
future policies for taking us into 
the next phase of growth.

The word, “entrepreneur”, origi-
nates from the French word, 
“entreprendre”, which means 
“to undertake.” In the context of 
business, this has been extended 
to mean one who “undertakes 
innovations, finance and busi-
ness acumen in an effort to trans-
form innovations into economic 
goods.” The Merriam-Webster Dic-
tionary presents the definition of 
an entrepreneur as one who orga-
nizes, manages, and assumes the 
risks of a business or enterprise.

In this context, in terms of adapt-
ability and innovation, there 
is little doubt in my mind that 
Bangladeshis are inherently an 
entrepreneurial people. The “Ban-

gladesh Paradox”, as we call it, is 
that despite natural disasters, cor-
ruption, poor governance, unfair 
stereotypes in the Nation Brand 
and limited FDI, Bangladesh has 
still managed to grow at around 
6 % over the last 5 years and was 
perhaps the most resilient econo-
my in the world to the global cri-
sis with growth only slowing from 
6.3% in 2008 to 5.9% in 2009. In 
a sense, the dynamic and entre-
preneurial private sector has more 
than compensated for the ineffi-
ciencies in the public sector. 

Indeed, one might say that it is a 
very difficult and challenging op-
erating environment for the en-
trepreneurs in Bangladesh, from 
power crisis to lack of risk capital to 
difficult regulatory environment, 
that has forced them to be inno-
vative, adaptable and creative in 
growing their businesses. They are 
driven by the ethos - “what doesn’t 
kill you makes you stronger”. 

There are clearly various strands 
of entrepreneurship. Perhaps the 
most well known, at least in the 
rest of the world, is the microfi-
nance revolution, and both Gra-
meen and BRAC are justifiably 
participating in the Summit. There 
can be no doubt that this innova-
tion has not only helped alleviate 
poverty, but has also supported 
the emergence of small scale new 
businesses. It has also put Bangla-
desh on the map in terms of de-

veloping country finance with a 
model that has been exported to 
many other parts of the world. 

Another strand related to this is 
the social impact of the entrepre-
neurs. In addition to Grameen and 
BRAC, a good example of an SME 
social business is Hathay Bunano, 
which makes hand-knitted toys 
and garments. Having been found-
ed by CEO Samantha Morshed and 
her husband in 2005 with only $ 
10,000 as its capital, it now em-
ploys almost 6000 women across 
rural Bangladesh. What is impres-
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sive about this business is that it 
empowers women not only with 
the means of livelihood with flex-
ible hours in their villages, but also 
creates new expertise and job skills 
without family dislocation. And, it 
creates value added products with a 
distinct branding and product dif-
ferentiation from mass produced 
garments and toys. Their products 
are finding ever new export mar-
kets, but I believe their business 
model itself can be an export.

A further type of entrepreneurs 
is the family business that has 
emerged since the birth of the 
country in 1971. Many of these 
have grown into large conglomer-
ates with multiple businesses. To-
day it is a trend that is found to be
a common phenomenon in much 
of the rest of Asia. But, the next
generation in these companies is 
also likely to prompt change, with 
many of the children of the found-
ers who have been educated at the 
top business schools in the west.

Bangladeshi diaspora entrepre-
neurs are another group worthy 
of recognition. Iqbal Ahmed OBE, 
CEO of Seamark Group, which is 
on the top 400 UK rich list, and 
his two brothers, started their 
company in the early 1970s. They 
are now the largest seafood ex-
porter from Bangladesh, and have 
won the Queen’s Export Award 
from the UK. In the UK, there are 
12,000 “Indian” restaurants owned 
by Bangladeshis that contribute 
GBP 4 billion to the UK economy. 
There are many other shopowners 
and small businessmen in other 
sectors, but the key theme is start-
ing with almost nothing and little 
formal education but establishing 
thriving businesses in a foreign 
country by sheer persistence, hard 
work and determination.

Although Bangladeshis are - as I 
have argued above - an intrinsi-
cally entrepreneurial people, what 
are the constraints being faced and 
what reforms can be made to un-
leash the next phase of entrepre-
neurship and innovation here? 
Well, one major challenge faced by 
the businesspeople, and especially 
start-up businesses, is lack of avail-

ability of risk capital. This reflects a 
number of factors including a col-
lateral-obsessed lending system in 
the banking sector and the opera-
tional and economic difficulties in 
large scale SME lending. However, 
perhaps the most important factor
is the absence of a venture capital 
industry here. The government 
made attempts to tackle this in the 
past with the establishment of the 
Equity and Entrepreneurship Fund 
(EEF) in 2001, which is BDT 100
crore ($14mn fund). However, it 
was being managed from within 
the Central Bank and has now been 
moved to the ICB. One might ar-
gue that this should be outsourced 
to the private sector to make it
more effective. The International 
Finance Corporation (IFC) is pro-
posing a new SME venture fund
for Bangladesh, but this should 
be supplemented by private sector
banks within Bangladesh who are 
suffering from excess liquidity and
a lack of local investments. 

Another challenge is offering new 
entrepreneurs services such as
consulting, marketing support,
export strategy, IT systems, etc. In 
this context, we can think about 
establishing more
business incubator
services. I have re-
cently read a book,
Boulevard of Broken
Dreams, written by
Professor Josh Lerner
of Harvard Business
School. This book is
on public sector in-
terventions to sup-
port entrepreneurs.
His conclusions
are that the major-
ity prove ineffective,
but a targeted policy
can be effective. He
notes that “entre-
preneurial activity
does not exist in a
vacuum” and that
there needs to be an 
ecosystem of law-
yers, bankers, and
venture capitalists. He also puts a
lot of emphasis on some of the suc-
cess stories such as Israel, another
key component was leveraging the 
local R&D and academic scientific 

base. One of his major recommen-
dations is to “understand the im-
portance of global connections.”

It is in this context that I believe 
that the Global Summit on Entre-
preneurship in Washington can 
enable us in Bangladesh to learn 
from the success stories and in-
sight and experiences from a wide 
range of countries. I believe that 
we should look to set up a Cen-
tre for Entrepreneurship in Dhaka 
as a follow up of the conference, 
which can help offer services such 
as incubators to new businesses, 
promote and communicate new 
global best practices, and also be 
partners with universities such as 
BUET in commercializing primary 
scientific research. Another key 
element is to popularize the cul-
ture of Entrepreneurship through 
media campaigns, TV and univer-
sity business competitions, among 
other things. However, I believe 
that we should also celebrate our 
entrepreneurs and promote the 
resilience, creativeness, and inno-
vation that is unique to Bangla-
desh. I look forward to reporting 
back to you after the Presidential 
Summit itself. 

Author: Ifty Islam is the Managing Partner of 
Asian Tiger Capital Partner and an attendee 
at the Presidential Summit on Entrepreneur-rr
ship, USA. This article is based on the earlier 
version published in the Daily Star, on April 
19, 2010.
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Procurement: The 
Fountainhead of Corruption?

Globally, public procurement has 
been identified as the govern-
ment activity that is most vulner-
able to corruption (see illustration 
below)1. As a major interface be-
tween the public and the private 
sectors, public procurement pro-
vides multiple opportunities for 
both public and private actors 
to divert public funds for private 
gain. Procurement of goods, works 
and other services by the public 
bodies alone amounts some coun-
tries even more. Few activities cre-
ate greater temptations or offer 
more opportunities on an aver-
age between 15% and 30% of the
Gross Domestic Product (GDP), in 
for corruption than public sector 
procurement. Damage from cor-
ruption is estimated at normally 
between 10% and 25% and in 
some cases as high as 40 to 50%, 
of the contract value2.

The situation regarding the pub-
lic procurement differs widely 
throughout the world, and in all 
countries it involves a complicat-
ed set of regulations and practices. 
This makes the area more opaque 
and the challenge for building 
effective integrity systems even 
greater. Though procurement is 
often seen as a highly techni-
cal process, there are now ample 
evidences as to how opening up 
spaces for citizens to get engaged 
at the various stages of the pro-
curement process. 

Mapping Entry Points for 
Civic Engagement

The procurement process in the 
public sector illustrates the po-

tential complexity of the task at 
hand, and that of exploring how a 
strategy to initiate or scale up citi-
zen engagement in procurement 
in a particular country can be for-
mulated. The chain starts with the 
decision to procure a good or ser-
vice and ends with an audit (see 
Table 1). As a procurement trans-

action goes through this chain, 
issues such as in what manner 
and at what level of government 
is the decision to procure made, 
when and how are resources al-
located for the procurement to 
be funded, what rules govern the 
procurement award aspect of the 
process, the payment aspect, and 
is the procurement transaction au-
dited are addressed. The answers 
to these questions will vary from 
country to country and across sec-
tors and types of purchase within 
the country. 

Moreover, decisions to procure 
need not be affected at the same 
government level where deliv-
ery is to be made. A procurement 
process may be initiated at the 
national level and implemented 
at a specific locality. Indeed, de-
livery can be dispersed over an ar-
ray of localities through a variety 

of public agencies. Legislation can 
initiate a procurement process; a 
public agency in turn implements 
the decision to procure; and, de-
liveries made at specific localities. 
The procurement process itself, 
i.e. rules covering the procure-
ment of goods and services, may 
be legislated or defined by regula-
tion. The amount of money in-

1. Integrity in Public Procurement: Good 
Practice from A to Z, OECD 2007

2. Handbook for Curbing Corruption in Pub-
lic Procurement, Transparency Interna-
tional, 2006
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volved, the sector, and the type of 
purchase will also be the factors 
that determine what rules are ap-
plicable here. 

Viewed as a chain of discrete but 
related steps, it is possible to iden-
tify how a procurement process 
can result in a final delivery of a 
good or service that deviates from 
its original intention. Self-inter-

est and not the common good 
can influence the whole or por-
tions of the value chain. Citizens 
or civil society organizations can 
participate in the process, for ex-
ample, by oversight of the bidding 
process, and the process can still 
fail to result in the desired social 
outcome simply because the de-
sign of the good or service to be 
acquired was flawed from the very 
beginning, i.e. at the Decision to 
Procure stage, or the delivery ends 
up being below the specification. 
The procurement process table 
provides a perspective on the 
challenge of formulating a strat-
egy to initiate and scale up citizen 
engagement in procurement.

Strengthening Civic 
Engagement: The DFGG 
Model

Conceptually, DFGG refers to the
extent and ability of citizens, civil 
society organizations, and other 
non-state actors to hold the state ac-
countable and to make it responsive 
to their needs. And, in turn, DFGG 
enhances the capacity of the state 
to become transparent, accountable, 

and participatory in order to respond 
to these demands. Thus, DFGG 
works both at the “voice” and “re-
sponse” ends of the governance 
equation. There are four elements 
in the DFGG process3:

Promotion of demand. Ability of 
the citizens, civil society, and oth-
er non-state actors to demand bet-

ter governance depends on their 
access to information, and the de-
gree to which they can act effec-
tively on this information. Thus, 
DFGG depends on the following: 

Disclosure of information – the 
level of transparency of the gov-
ernment (regarding budgets, 
expenditures, programs, etc.); 

Demystification of informa-
tion – strengthening the level 
of awareness and understand-
ing of citizens (on laws, rights, 
budgets, policies, etc.); and 

Dissemination of informa-
tion – spreading information 
(related to governance issues, 
processes, finances, laws, etc) 
to the ordinary public. 

In promoting demand, these three 
“Ds” should be followed by a “C” 
– collective action – which would 
encompass mobilizing broader 
action and advocacy around this 
information. Accordingly, initia-
tives such as freedom of informa-
tion, awareness campaigns, rights 
education, and media programs 
that promote demand are the first 
elements of DFGG.

Mediation of demand. While 
mobilizing demand through 
advocacy and information dis-
semination are important, these 
elements only become effective 

through mediation and institu-
tionalized feedback to the state. 

3. Adapted from “The Cambodia Demand 
for Good Governance Project: An Updated 
Storyline”, accessed at http://www.interior.
gov.kh/uploads/dfgg_lot_b_storyline.pdf
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Thus, strengthening DFGG also 
involves (a) creation and strength-
ening of avenues for the feedback 
of citizens and civil society to 
public officials; (b) encouraging 
consultation of these actors in de-
cision-making and public action 

of executive agencies as well as (c) 
formal and informal mechanisms 
for dispute resolution through ini-
tiatives such as interface meetings 
between citizens and public offi-
cials, grievance redress, and om-
budsmen.

Response to demand. After me-
diation comes response, without 
which demand alone would re-
main powerless and non-credible 
and would result in unmet expec-
tations. Thus, institutionalizing 
DFGG includes developing pro-
grams and initiatives within the 
executive that respond to demand 
either through (a) innovations 
in service delivery, (b) response-
based performance incentives, or 
(c) participatory action planning.

Monitoring to inform demand. 
Finally, the process of regular 
monitoring and oversight of the 
public sector by the non-execu-
tive actors, such as the parlia-
ment, media, and civil society, 
could take the form of (a) partici-
patory monitoring (using citizens 
feedback surveys of government 
performance, social audits, media 
investigations, etc.); (b) indepen-

dent budget and policy analysis; 
and (c) formal oversight mecha-
nisms (parliamentary commit-
tees, vigilance commissions, etc.). 
These generate key information 
for the executives, civil society, 
and ordinary citizens which feeds 

back into the process of promot-
ing DFGG – thus completing as 
well as continuing the cycle.

Some illustrations...

Promoting Citizen 
Engagement in Procurement 
in South Asia

The Affiliated Network for Social 
Accountability (ANSA – South 
Asia Region & Global), hosted by 
the Institute of Governance Stud-
ies, located within the BRAC Uni-
versity in Dhaka, is an initiative 
to promote, strengthen, and sus-
tain social accountability knowl-
edge and praxis both regionally 
in South Asia and globally. Apart 
from South Asia, there are two 

other regional ANSA hubs – Af-
rica (hosted by IDASA, Durban) 
and East Asia (hosted by Ateneo 
School of Government, Manila) 
as well as a Global ANSA. Building 
citizen engagement in public pro-
curement is one of the thrust areas 
for ANSA in the next 3 years. In 
specific terms, the following will 
be the key strategies that ANSA 
will pursue:

Advancing the knowledge in 
themes related to procure-
ment (Case Studies, Fellow-
ships). The emphasis here will 
be to commission research and 
documentation interventions 
to deepen our understanding 
of procurement processes, as-
sess vulnerabilities and risks, 
and identify enabling environ-
ments and practices. 

Promoting practices (Grants 
for Action Projects). There is a 
steady groundswell of interest 
among the citizen groups to 
engage proactively in the pro-
curement process. ANSA will 
provide project Grants to sup-

port promising initiatives. 

Facilitating learnings (Work-
shops). ANSA will create learn-
ing forums and events to 
facilitate peer to peer exchang-
es and sharing of experiences 
in the region. 

Strengthening Community 
of Practices (Seeding Forums). 
ANSA will build and sustain 
communities of practices and 
practitioners in South Asia to 
deepen and widen citizen en-
gagement activities in public 
procurement process. 

Approach Examples

Promotion
Raising awareness – Information & Education Cam-
paigns

Mediation
Public Hearings, Helplines, Grievance Monitoring by 
the local (community) panels

Response
Promoting / Sustaining participatory forums, Creative 
Compacts like Integrity Pacts

Monitoring
Participatory Expenditure Tracking Studies (PETS), Social 
Audits, Citizen Report Cards, Community Score Cards.

Building Integrity in Public Procurement through Civic Engagement
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TABLE 1: PROCUREMENT PROCESS “VALUE CHAIN”
STEPS NATURE OF STEPS OCCURS AT

Decision to procure

Involves needs assessment and evalua-
tion of alternatives, identified needs of 
constituency matched with available 
alternatives.

National (legislation)
Sub-national (national agency deci-
sion)
Local government (province, district 
, city)

Resource Allocation

The decision to procure is subject to 
comparison with other demands on 
scarce resources. Decision-makers allo-
cate these resources in a manner that 
serves the common good. Resource 
limitations, competing priorities, and 
urgency affect feasibility of procure-
ment, method, timing, and alternatives 
considered.

National (legislation or Presidential 
mandate)
Sub-national (to implement legisla-
tion or national agency decision)
Local government (province, district, 
city)

Implementation of 
Procurement Process

Rules and regulations are likely to be 
legislated and/or codified. These may be 
specific to sector, amount, and type of 
goods or services.

National and sub-national awards
Local governments award their own 
project decisions 

Implementation of 
Award

Contractor undertakes delivery of goods 
or services as defined in the contract. 
This includes mid-course changes in 
how the award is to be implemented.

Implementation varies: single projects 
occur in one geographic area, being 
supervised by specific agencies; other 
projects may involve delivery at vari-
ous localities, but decision is made at 
national or sub-national level

Payment to Contrac-
tor

Payment to the contractor in accordance 
with the awarded contract, including 
changes to terms of contract (change 
orders.)

Sub-national
Local government
(Note payments can occur during the 
implementation of the award.)

Final audit

The implementing agency and/or an 
institution such as a Commission on 
Audit may have responsibilities over this 
function.

National
Sub-national
Local

Authors:

Building Integrity in Public Procurement through Civic Engagement
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Gross National Happiness 
– A New Concept

From Wikipedia - the free ency-
clopedia - the concept of gross 
national happiness (GNH) was 
developed in an attempt to define 
an indicator that measures the 
quality of life or social progress in 
more holistic and psychological 
terms than gross national product
or GDP. As the chief economic in-
dicator, GDP has numerous flaws, 

which are long known to econo-
mists. GDP measures the amount 
of commerce in a country, but 
counts remedial and defensive 
expenditures (such as the costs of 
security, police, pollution clean 
up, etc.) as positive contributions 
to commerce. A better measure of 
economic well-being would de-
duct such costs, and add in oth-
er non-market benefits (such as 
volunteer work, unpaid domestic 
work, and unpriced ecosystem ser-
vices) in arriving at an indicator of 
well-being. As economic develop-
ment on the planet approaches 
or surpasses the limits of ecosys-
tems to provide resources and ab-
sorb human effluents, calling into 
question the ability of the planet 
to continue to support civiliza-
tion, many people have called for 

Gross National Happiness – The Bhutanese Model 
Samina Afrin
Associate Director, Nielsen Bangladesh

getting “Beyond GDP” (the title 
of a recent EU conference) in or-
der to measure progress neither as 
the mere increase in commercial 
transactions, nor as an increase in 
specifically economic well-being, 
but as an increase in the general 
well-being as people themselves 
subjectively report it. 

GNH is a strong contributor to this 
movement to discard measure-
ments of commercial transactions 

as a key indicator and instead to 
assess directly changes in the so-
cial and psychological well-being 
of populations.

GNH – The Bhutanese Model

In 1972, being concerned about 
the problems afflicting other de-
veloping countries that focused 
only on economic growth, Bhu-
tan’s newly crowned leader, King 
Jigme Singye Wangchuck, decided 
to make his nation’s priority not 
its GDP, but GNH, i.e. gross na-
tional happiness.

Bhutan, needed to ensure that 
prosperity was shared across 
the society and that it was bal-
anced against preserving cul-
tural traditions, protecting the 

environment, and maintaining a 
responsive government. The king 
used the phrase to signal his com-
mitment to building an economy 
that would serve Bhutan’s unique 
culture based on Buddhist spiritu-
al values. Like many psychologi-
cal and social indicators, GNH is 
somewhat easier to state than to 
define with mathematical preci-
sion. Nonetheless, it serves as a 
unifying vision for Bhutan’s five-
year planning process and all the 
derived planning documents that 
guide the economic and develop-
ment plans of the country. 

While conventional development 
models stress economic growth as 
the ultimate objective, the con-
cept of GNH is based on the prem-
ise that some forms of economic 
development are “uneconomic” 
– it is a concept that is advanced 
by the nascent field of ecological 
economics. Such development 
costs more in the loss of ecosystem 
services and in the imposition of 
“urban disseminates,” than it pro-
duces as a positive contribution to 
well-being.

The Bhutanese grounding in Bud-
dhist ideals suggests that the ben-
eficial development of human 
society takes place when material 
and spiritual development occur 
side by side to complement and 
reinforce each other. The four pil-
lars of GNH are –

• Promotion of sustainable de-
velopment,

• Preservation and promotion of 
cultural values,

• Conservation of the natural
environment, and 

• Establishment of good gover-
nance.

At this level of generality, the con-
cept of GNH is trans-cultural - a 



27AmChamGross National Happiness – The Bhutanese Model

nation need not be Buddhist in 
order to value sustainable devel-
opment, cultural integrity, eco-
system conservation, and good 
governance.

Developed in the 1980s by Bhu-
tan’s fourth king, Gross National 
Happiness, or GNH, is a Bhutanese 
twist on idea of Gross Domestic 
Product. Up till now, it has not 
represented an actual dollar figure, 
but, rather a fuzzy set of principles 
on the environment and culture. 
It has produced unique policies, 
such as a smoking ban, strict lim-
its on deforestation, and a dress 
code.

Rationale for Using the 
Concept in other Countries

It cannot be said that the Bhu-
tanese concept is applicable to 
other countries. However, it can 
be said that this concept may be 
thought about fitting in other 
countries based on their culture, 
economy, religion, tradition, and 
heritage. It can be boldly said that 
the concept may serve as a cata-
lyst for far broader discussions 
on the well-being of the nation. 
Around the world, a growing 
number of economists, social 
scientists, corporate leaders, and 
bureaucrats are trying to develop 
measurements that take into ac-
count not just the flow of money, 
but also access to health care, free 
time with family, conservation of 
natural resources, and other non-
economic factors.

While household incomes in Bhu-
tan remain among the world’s 
lowest, there life expectancy in-
creased by 19 years from 1984 to 
1998, by jumping upto 66 years. 
The country, which is preparing 
itself to shift to a state of constitu-
tion and an elected government, 
requires that at least 60 percent 
of its land remain forested while 
welcoming a limited stream of 
wealthy tourists and exporting 
hydropower to India.

Many experts say it was this very 
explosion of affluence that even-
tually led the social scientists to 
realize that economic growth is 
not always synonymous with 
progress. In the early stages of a 
climb out of poverty, for a house-
hold or a country, incomes and 
contentment grow in lockstep. 
But various studies show that be-
yond certain thresholds, roughly 
as annual per capita income pass-
es $10,000 or $20,000, happiness 
does not keep up. 

In Canada, Hans Messinger, the 
director of industry measures and 
analysis for Statistics Canada, has 
been working informally with 
about 20 other economists and 
social scientists to develop that 
country’s first national index of 
well-being. Later this year, the 
Canadian group plans to release a 

first attempt at an index - an as-
sessment of community health, 
living standards and people’s divi-
sion of time among work, family, 
voluntarism and other activities. 
Over the next several years, the 
team plans to integrate those 
findings with measurements of 
education, environmental qual-
ity, “community vitality” and the 
responsiveness of government. 
Similar initiatives are under way 
in Australia and New Zealand.

In the United States there have 
been a few experiments, like the 

Princeton plan to add a happiness 
component to labor surveys. But 
the focus remains on economics. 
The Census Bureau, for instance, 
still concentrates on collecting in-
formation about people’s financial 
circumstances and possessions, 
not their perceptions or feelings. 
But there was growing inter-
est in moving away from simply 
tracking indicators of poverty, to 
looking more comprehensively at 
social conditions. 

Thus it is not irrational to predict 
that in the coming decades GNH 
will be the leading indicator to 
measure the growth and prosper-
ity in different societies and the 
states will be giving greater atten-
tion in peace happiness and pros-
perity of the citizens rather than 
only material and monetary prog-
ress.

References
Adler Braun, Alejandro. Gross 
National Happiness in Bhutan: A 
Living Example of an Alternative 
Approach to Progress, September 
24, 2009. http://www.grossnation-
alhappiness.com/OtherArticles/
GNHPaperbyAlejandro.pdf

Brooks, Arthur (2008), Gross Na-
tional Happiness, Basic Books, 
ISBN 0-46-500278-1

Diener, Ed and Robert-Biswas Die-
ner. Happiness – Unlocking the 
Mysteries of Psychological Wealth. 
Oxford: Blackwell Publishing Ltd., 



28AmCham

2008. 290 pages. 1SBN 978-1-4051-
4661-6.

Eric Zencey, "GDP RIP," New York 
Times, August 9, 2009 [1]

Eric Ezechieli, "Beyond Sustainable 
Development: Education for Gross 
National Happiness in Bhutan" 
http://suse-ice.stanford.edu/mono-
graphs/Ezechieli.pdf, Stanford Unif -
versity, 2003 

Kammann, R. “The Analysis and
Measurement of Happiness as a
Sense of Well-Being”, Social Indi-
cators Research, 15(2) (1984:Aug.)
p. 91-115

Layard, Richard (2005), Happi-
ness: Lessons from a new Science,
Penguin Press, ISBN 0-14-303701-
3

Powdyel, T.S. “Gross National Hap-
piness, A Tribute,” Gross National 

Gross National Happiness – The Bhutanese Model

Priesner, Stefan (2004), Indigeneity
and Universality in Social Science:
A South Asian Response, SAGE
Publications, ISBN 0761932151

Thinley, L. (1998, October). Values
and Development: “Gross National
Happiness.” Speech Presented at
the Millennium Meeting for Asia
and the Pacific, Seoul, Republic of 
Korea.

http://www.nytimes.com/2009/
08/10/opinion/10zencey.html

http://www.gpiatlantic.org/con-
ference/papers/mcdonald.pdf

Templeton, Sarah-Kate (Decem-
ber 5, 2004). Happiness is the
new economics“. London: Time-
sonline. http://www.timesonline.
co.uk/article/0,,2087-1388623,00.
html. Retrieved 2007-01-08.

http://www iim-edu org/grossna-

grossnationalhappinesssurvey.
htm

http://psycnet.apa.org/journals/
psp/69/5/851/ Factors Predicting the
Subjective Well-Being of Nations 

http://www.le.ac.uk/users/aw57/
world/sample.html A Global Pro-
jection of Subjective Well-being: A
Challenge to Positive Psychology?

“Bhutan refugees on hunger 
strike”. BBC Website. 2003-02-
18. http://news.bbc.co.uk/1/hi/
world/south_asia/2774803.stm.
Retrieved 2006-07-08. 

"Bhutan criticised over Nepalese
refugees". BBC Website. 2000-04-
24. http://news.bbc.co.uk/1/hi/
world/south_asia/723666.stm.
Retrieved 2006-07-08.

h t t p : / / w w w . g a l l u p . c o m /
poll/103795/wellbeing-report-
card president sarkozy aspx



29AmCham

One of the mandates of AmCham 
is to provide support on humani-
tarian issues in times of crisis. As 
we know, in 2007 there was a dev-
astating flood and cyclone – name-
ly Sidr. AmCham Board decided to 
stand beside the distressed people 
and, therefore, its members do-
nated Tk 2.1 million to AmCham 
Relief Fund with a view to have 
proper use of the money among 
the most distressed community. 
AmCham donated funds to Rotary 
club and ICDDR,B (International 
Center for Diarrheal Disease and 
Research, Bangladesh). Ms. Geeta 
Pasi, the then Chargé d’Affaires of 
the US Embassy, commented that 
this step of the AmCham reflects 
their sense of social responsibility 
and further said that the business 
community has got a responsibili-
ty to provide constructive feedback 
in the reform process. (AmCham 
Journal, Vol 1, No 1, 2008).

On November 15, 2007, the cy-
clone Sidr with winds of 155 
miles per hour made landfall in 
southern Bangladesh. The cy-
clone caused death of thousands 
and displacement of over three 
million people. On November 
16, 2007, the then U.S. Chargé 
d’Affaires, Ms. Geeta Pasi, made 
an important announcement in 
response to the damage caused by 
the cyclone - the U.S. government 

is providing over US$19 million 
in assistance to our flood-affected 
people. A USAID disaster assess-
ment team arrived in Bangladesh 
on November 19, 2007, and the 

AmCham with the Weavers Community: A CSR 
Project with Rotary

U.S. naval ship U.S.S. Kearsarge 
arrived on November 23, 2007 to 
offer assistance and support. The 
operation has been named Sea An-
gel II. It was a great humanitarian 
support from the people and the 
government of the United States 
to the distressed community of 
Bangladesh.

As a part of CSR (Corporate So-
cial Responsibility), on September 
12, 2007, Syed Ershad Ahmed, 
the then President of AmCham, 
handed over an amount of Tk 
600,000 to the then Rotary Dis-
trict Governor Rafiq Ahmed Sid-
dique, RI 3280, for their project 
for the most affected weavers who 
lost everything due to the devas-
tating flood and cyclone at Belku-
chi, Sirajganj. 

AmCham and Rotary Club of Dis-
trict 3280, Bangladesh, jointly 
sponsored the project aiming to 
help develop the most flood-af-
fected weavers. It may be men-
tioned here that a delegation from 
AmCham and Rotary club visited 
the area to assess the need of the 

weavers. Based on the assessment 
report, a committee was formed, 
which provided micro credit to 
18 severely affected weavers. A 
significant number of them are 
female weavers. Their only source 
of income is what they receive 
by producing handloom clothes 
like saree, lungi, etc. Most of their 
workplaces and homes are made 
of bamboo and corrugated tin 
shade.

It is worth mentioning here that 
before the appearance of Am-
Cham-Rotary team, neither any 
relief nor any other kind of help 
reached there to rehabilitate 
them. A number of people became 
homeless and jobless, and their 
weaving machines were damaged. 
IPDG Rtn. Rafiq Ahmed Siddique 
submitted a project proposal 
to AmCham which was unani-
mously accepted by the Board. It 
decided to fund Tk. 600,000 as a 
grant to the Rotary District Relief 
Fund. Later, Rotary District 3280, 
Bangladesh, donated TK 200,000 
to the project fund. 

Under the instruction given by 
IPDG, Rtn. Rafiq Ahmed Siddique, 
RC Dhaka Midtown, initiated a 
“Weaver Rehabilitation Project” 
with a capital of Tk 800,000, which 
is being implemented through 
RCC (Rotary Community Corpse) 
that is being formed with the lo-
cal leaders of Belkuchi. The proj-
ect directly contributed 18 most 
affected families of the area. In a 
recent visit to that place, it was 
found that the AmCham-Rotary 
project gave a new array of life to 
the most affected weavers there. 
It was a life towards prosperity! It 
appeared to be a wonderful proj-
ect for their survival – for their 
children and grandchildren!

Need assessment: A team of Am-
Cham-Rotarians made a visit to 
Belkuchi, Sirajganj, immediately 
after the devastating flood that 
inundated and ravaged the area 
twice in a month. The team made 
an assessment of the damage and 
loss of properties of a particular 
area, distributed relief goods and 
cash money, and arranged sinking 
of a tube well there. The team felt 
the immediate need of rehabilita-
tion and financial assistance to the 
affected people, thus helping them 
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to restart their normal life and ac-
tivities. On 26 October, 2008, the 
then Governor Rtn. Rafiq, being 
accompanied by the team mem-
bers visited the area and met some 
of the affected people. 

The local representative submitted 
a list of persons who had been se-
riously affected by the flood while 
recommending rehabilitation 
grants and loan from the micro-
credit project. The RCC adopted 
the RLF (Revolving Loan Fund) 
plan as designed by the Rotary In-
ternational in its RLF Guideline. 
The total amount needed to meet 
the requirements for the grant is 
Tk.532,000 and for the revolving 
loan Tk.920,000, thus totaling Tk. 
1,452,000.

The badly damaged structures 
were repaired/rebuilt to house 
the looms and start the income-
generating activities of weaving. 
Many of them also needed work-
ing capital. The selected weavers, 
including females, received loans 
from RCC. Most of them com-
pleted repayment and took loans 
again. The RCC implemented a 
Revolving Loan Fund (RLF) as per 
RLF guideline given by the Rotary 
International. The following steps 
were taken in this regard:

• RCC of Belkuchi runs a Revolv-
ing Loan Fund (RLF) as per the 
instructions laid down by the 
Rotary International in its RLF 
Guideline. It is assisted by Ro-
tary Club of Dhaka Midtown.

• A separate bank account with 
Dhaka Bank Ltd., Belkuchi 
Branch, is maintained.

• There are joint meetings be-
tween AmCham and RC Dhaka 
Midtown every year to review 
the progress of the project.

Progress and Impact 
Assessment

On April 17, 2010, AmCham Vice 
President, Dr. Khalid Hasan, along 
with Rtn. Badruzzaman, Secretary 
of RC Dhaka Midtown, visited the 
areas to assess the progress of the 
project. The team visited the site 
and physically observed the prog-
ress made so far. They also talked 
with the local beneficiaries and 
other people to get a first-hand 
impression about the use of the 
fund. The team also categorically 
verified the financial and banking 
documents. It is found that the 
AmCham–Rotary CSR project for 
the flood-hit people of Belkuchi, 
Serajganj, is properly implement-
ed since December 2007. District 
Governor AKM Shamsul Huda 
has taken personal interest in the 
proper implementation of the 
project. He also attended several 
meetings on project activities.

Recovery rate: Among the 18 ben-
eficiaries, 5 were widow female 
members. They were given interest-
free loan, ranging from Taka 10,000 
to Taka 20,000. After repaying their 
loans, most of them took loans 
again. There the loan recovery rate 
is extremely satisfactory, which is 
more than 98%. Interestingly, the 
recovery rate from the female en-
trepreneurs is 100%. The male bor-
rowers who couldn’t pay on time, 
returned their loans in small install-
ments and promised to pay the rest 
of the amount soon.

Use of fund: Now they have be-
come self sufficient. It was found 
that all of them used their money 
for the following activities –

• Renovating and repairing their 
weaving machines machineries

• Using it as running capital

• Repairing their houses 

Cases: A few interesting cases are giv-
en below.

Case 1: Shefali Khatun, 45 years of 
age, is a very resilient woman entre-
preneur. 2007 Sidr had totally devas-
tated her. Her house was broken, there 
was nothing to eat, and her small-
sized weaving machines were dam-
aged. She stated: “I was totally lost; no 
one was there to help me; I was hungry 
many days. I was upset and bewildered. 
One day, I came to know from Nurul 
Amin Haji (Secretary of the local commit-
tee) and Shahbuddin Khan that they are 
going to help me from AmCham-Rotary. 
I received money from them. It was an 
enormous help to me. I have invested my 
money, which grew up manifold. Today 
people honor me, and I am empowered. 
My son has graduated. He is planning to 
start a Cyber café with two computers!” 

Case 2: In 2007, after the flood, Joynal, 
a young man of 35 years, was totally ru-
ined and perplexed. He said: “ … after 
Sidr, everything was gone … my machiner-
ies, clothes, house, and cattles. I was totally 
bewildered while looking for money, but 
failed in all fronts. At that time, AmCham 
came as blessings from disguise! With the 
money I received from them, I repaired my 
machineries, started operating with 2 work-
ers. Now, within 3 years, I have employed 
14 female and 4 male workers, and diver-
sified my business in printing sarees. I’m 
getting order from the wholesalers. I have 
renovated my house also.”

Case 3: Goni Mullah, 35, had 8 ma-
chines in 2007. Like those belonging 
to others, all of those machines were 
damaged by flood. He received fund 

AmCham with Weavers Community



31AmCham

Conclusion

The CSR project of Rotary-Am-
Cham is running satisfactorily. 
It helped changing the lives of 
the most affected people, espe-
cially the women weavers. They 
are now honored and empow-
ered. The Rotary management 
is well-accepted by the members 
at Belkuchi and they are trans-
parent and maintaining proper 
documentation. Interestingly, be-
ing inspired by the development 
of the 18 most affected weaver-
members, a large number of oth-
er weavers, especially the women, 
became interested to be members 
of the society.

Prepared by Dr. Khalid Hasan
Vice President, AmCham

from Rotary and invested it in repair-
ing those machines. Gradually, Goni 
Mullah began making made profit. 
Eventually, his business increased by 
more than two times within 3 years. 
Now he owns 18 machines. 

Case 4: Rafiqul Islam Pramanik, 60 
years of age, had 8 weaving machines. 
Of them, 5 were totally damaged dur-
ing the Sidr cyclone. He took loan 
from the project. After making 100% 
repayment, he took loan again and 
invested in his business. Now he has 
increased his machines from 8 to 15. 

New members: 

Being inspired by the development of 
the 18 weaver-members, a large num-
ber of people became interested to 
be members of the society. However, 
after reviewing the cases, the man-

agement of the society has primar-
ily selected 10 weavers for providing 
them financial assistance.

Case 5: Minhaj Ali Sheikh, 28, wants 
to be a member of the society. Initial-
ly, he was not aware of it. But, now 
after seeing his friends and neighbors, 
he applied to be a member of this 
society. He said: “I heard a lot of good 
things about it … very transparent … 
loan without interest … management is 
good … and many more”. 
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